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LOCAL COMPANIES TO SHOWCASE THEIR PRODUCTS AT AGRITECH EXPO,

ZAMBIA

By Alex Mutandi

z IMTRADE IS organizing the participation of
local companies in the agricultural sector at the
Zambia’s 2024 edition of Agritech Expo.

The Expo will run from 18-20 April 2024 at the
Golden Valley Agricultural Research Trust
Research Centre in Chisamba.

This high-level event brings together suppliers
and farmers of all scales to showcase products
and educate customers on new methods and
services available in the market.

The products to be exhibited include farm equip-
ment, combine harvesters, garden equipment,
landscaping, seeds, plants, net shading, poultry,
fish farming, cut flowers, fertilisers, dairy, canning
and processing, composting equipment, crop
production and other related products.

Agricultural inputs and implements present lucra-
tive export opportunities for local manufacturers.

According to the TradeMap, the exports of agri-
cultural inputs and implements grew from US$606
billion in 2019 to US$828 billion in 2022.

Participating at the Agritech Expo presents an
opportunity for our local suppliers to get new mar-
kets for the products and services and hence begin
trade.

So why should you consider the Agritech Expo for
your business?

Agritech Expo is a premier event in Zambia for
showcasing the latest agricultural technology,
products, and services.

Some specific products and services that have
been particularly successful at previous Agritech

Expos in Zambia include precision agriculture
technology, irrigation systems, seed and fertilizer
innovations, livestock management solutions, and
agricultural machinery and equipment.

Additionally, agribusiness consultancy services
and financial solutions tailored for the agricultural
sector have also been well-received by attendees.
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According to the event organisers, the 2023
edition of the expo attracted over 150 exhibitors
and 20,000 agricultural business visitors from
countries in Africa, Europe and the Middle East.

The event offers suppliers a platform to engage
in real time with real farmers, to improve the agri-
culture landscape through interactive dialogues
with key industry players and increasing trade,
revenue, and profitability across the board.

By participating at the expo, companies can
connect with key industry players, potential
buyers, and government officials.

It can also provide valuable networking opportu-
nities, market insights, and potential partnerships
that can help boost their business growth in the
African market.

As for high profile issues to expect at the fair,
topics such as sustainable farming practices,
agribusiness investment opportunities, digital
innovation in agriculture, and food security are
likely to be discussed.

Discussions will also focus on climate change,
water management, and other relevant challeng-
es facing the agricultural sector in Zambia and
beyond.

Requirements to exhibit at the Expo

To showcase at the Agritech Expo in Zambia,
exhibitors typically need to have products or
services related to agriculture, technology, or
innovation in the sector.

Participants usually include agricultural compa-
nies, technology providers, government officials,
investors, and industry experts.

Companies that want to exhibit under the Zimba-
bwean pavilion need to confirm their participation
with ZimTrade to secure the limited stands.

ZimTradeAlerts ﬂ ZimTrade Zimbabwe



*™Sho
X @Zlmp

Get Access To ATy i e

INTERNATIONAL BUYERS
When you Register On

o0

SHCP@Zi

BROWSE ZIMBABWEAN
PRODUCTS AND SUPPLIERS

www.shopatzim.co.zw




By Karen Mukwedeya

With just about over 350 days left until the

world convenes in OSAKA, Japan for the 2025
World Expo, preparations for Zimbabwe’s partici-
pation are progressing well.

Zimbabwe has been participating at previous
editions of the World Expo.The Expo 2025
OSAKA will be held in Osaka, Japan for 6 months
starting April 2025.

Zimbabwe will take advantage of this participa-
tion to attract investment and expand on the
various opportunities in trade and tourism, all of
which fall in line with our current vision and goal to
make Zimbabwe a upper-middle class economy
by 2030.

Zimbabwe will be participating under the theme
“Beyond the limit” at Osaka Expo 2025.

This theme, which is inspired by the nation’s
Vision 2030 mantra of becoming an upper
middle-income economy and the president’s
mantra “Nyika inovakwa nevene vayo, ilizwe lakh-
iwa ngabanikazi balo”, is in line with the expo
theme “Designing future society for our lives”.

The theme is also a reflection of the huge strides
that Zimbabwe has made in its development path,
overcoming the challenges that came its way
such as illegal sanctions, natural disasters and
the Covid-19 pandemic.

The measures put in place by the Second
Republic have seen the country implementing
some of the largest projects in Africa, a true testi-
mony of how we are living the theme “Beyond the
limit”.
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ZIMBABWE'S LOGO AND THEME FOR OSAKA 2025 UNVEILED

For the upcoming Expo 2025 Osaka, Zimbabwe
aims to deepen an inclusive approach, making
sure everyone across the country plays a part in
the planning and preparation.

To tap into the potential of young designers
across the nation and encourage them to partici-
pate in the Expo, the organisers of Zimbabwe’s
participation ran a competition for logo design.

The logo will be an integral part of the total com-
munication and marketing strategy for Zimbabwe.

Zimbabwe’s participation logo is expected to
creatively communicate the country’s theme, and
spotlight the country on the world stage.

The logo was unveiled by the Minister of Foreign
Affairs and International Trade, Honourable
Ambassador Frederick Shava in Harare on 28
March 2024.

ZIMBABWE

BEYOND THE LIMIT
EXPO 2025 OSAKA
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LOCAL ARTISTS RECEIVE TECHNICAL

INTERVENTION

By Dorcas Makotore

LOCAL ARTIST from Rusape, Mutare, and
Bulawayo recently received technical support
from Germany-based Senior Experten Service
(SES).

The capacity building intervention, facilitated by
ZimTrade is part of a nation-wide cluster develop-
ment programme, which is targeted at unlock
access to markets by rural communities, and
small businesses.

As part of its range of value-added services, Zim-
Trade assists businesses in various sectors of the
economy such as manufacturing, food process-
ing, engineering, clothing and textiles, and arts
and crafts with technical skills that will allow them
to produce competitive products.

The technical interventions nurtures enterprises
in various aspects including business process
efficiency, capacity development, factory layout
and marketing to increase their international com-
petitiveness.

From SES, ZimTrade facilitated two experts to
extend their skills to local artists in high end
carpentry, designer crafts trade, master pottery,
and international marketing of crafts.

The experts started their assignment with Weya
Art cluster, a group of artists from the Chiendam-
buya community in Rusape in February 2024.

The Weya Art cluster consists of women who
craft distinctive artworks utilizing various medi-
ums such as applique, sadza paints and needle-
work.

They create unique designs and artworks on
various usable objects such as chairs, boards,
trays, aprons, t-shirts among others, combining
both elegance and utility.

More than 50 female artists from Rusape's
Chiendambuya community attended the training
workshops.The SES experts also met with
Mutare Tales, a group of artists including both
visual and performance artists based in Mutare
as well as a group of creative sculptors in Bula-
wayo. The groups gained valuable knowledge in
new product development, new designs and
techniques as well as Marketing.

Artists gained insights on new designs they can
include into their creations.

Customers' preferences are continuously
changing; thus, artists were encouraged to
continue innovating to fulfil shifting market
demands and remain relevant in the market.
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The experts conducted a class on the importance
of understanding one's customers, digital market-
ing, product positioning, brand visibility and strate-
gic product distribution.

To appeal to the international market, the groups
were urged to expand their creativity and innova-
tion.

The artists were also encouraged to promote
Zimbabwean culture and heritage which helps
differentiate their products in the international
market while also promoting brand Zimbabwe.

The necessity of targeting tourists in accessible
tourist places as well as tourist attraction areas
helps artists sell their products, as most tourists
who visit Zimbabwe will most likely want artefacts
to take back home as souvenirs.

The Zimbabwean arts and crafts sector is a viable
sector with potential to grow even bigger.

Global imports of arts and crafts were valued at
US$33,8 billion in 2022, an 11 percent increase
from 2021 imports, and are predicted to continue
growing.

ZimTrade in partnership with the German SES
through the SES technical intervention
programme, aims to develop sustainable business
systems that will guarantee future success for
Zimbabwean businesses.

The program uses sustainable development goals
to establish a working system for businesses.

The SES experts bring a different perspective to
local enterprises as well as new techniques,
procedures, and ways of doing things, allowing
Zimbabwean organisations to create products that
meet global market standards and expectations.
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ZIMTRADE TRAINS YOUTH MINISTRY OFFICIALS ON EXPORT AWARENESS

By Runyararo Mukahanana

AS PART of a comprehensive effort to

empower communities across Zimbabwe, Zim-
Trade is implementing a training programme
designed for Government officials who directly
engage with citizens.

This initiative underlines ZimTrade's commit-
ment to ensuring all corners of the country have
the resources and knowledge to thrive.

The strategic focus is to increase knowledge
and skills in exports and establish more success-
ful trading businesses, leaving none and no place
behind.

In line with this, ZimTrade facilitate a compre-
hensive exporter awareness training session on 8
March 2024 for the Ministry of Youth Develop-
ment and Vocational Training staff.

The training covered crucial topics essential for
successful exporting, such as certification, export
requirements, and export marketing strategies.

One of the notable aspects of this training
session was the diverse participation of staff
members from Vocational Training Centers span-
ning across all provinces of Zimbabwe.

This inclusive approach not only fostered a
collaborative learning environment but also facili-
tated the exchange of ideas and experiences
among participants from different regions.

The diverse representation ensured that the
training catered to a wide range of perspectives
and backgrounds, enriching the overall learning
experience for all involved.

The significance of such training initiatives
cannot be overstated, especially in the context of
fostering economic growth and development
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through increased participation in international
trade by all communities, including rural villages.

The capacitation of the staff of the Ministry of Youth
Development and Vocational Training with special-
ized knowledge and skills in exporting, will make it
easy for them to assist communities that are looking
to establish a footprint in export markets.

This, in turn, contributes to the overall advance-
ment of the export sector in Zimbabwe and enhanc-
es the country's competitiveness in the global
market.

Furthermore, the collaboration between ZimTrade
and the Ministry of Youth Development and Voca-
tional Training underscores the importance of part-
nerships and knowledge-sharing in driving sustain-
able economic progress.

By providing tailored training programmes, the
Ministry representatives can catalyze positive
change, empower individuals with the necessary
skills, and contribute to the overall growth and pros-
perity of the nation.

Exporting not only serves as a catalyst for economic
growth and job creation but also enhances the com-
petitiveness of domestic industries in the global mar-
ketplace.

By venturing into international markets, institutions
can diversify their revenue streams, mitigate the
risks associated with overdependence on domestic
markets, and capitalize on new growth opportunities.

ﬁ ZimTrade Zimbabwe




WO HIHISTERIAL

CONFERENCE

P f

CHIEF OF STAFF

'
J/ _
TEEE P\ 4 '

4
Mg «
[+ i

TERIMEIA
Y DELAOHC
i« AL

M

3'WTOMINISTERIAL CONFERENC

WTQO's 13th Ministerial Conference concludes with Abu Dhabi Declaration, securing key trade and development agreements

WTO'S 13TH MINISTERIAL CONFERENCE EXPLAINED

By Archford Mabuka (Opinion)

THE WORLD Trade Organisation is the largest
international organization dealing with the rules of
trade between member states and the institution
was conceived in 1995 as a successor to the
General Agreement on Tarriff and Trade.

Zimbabwe has been a member state to the
World Trade Organisation (WTO) since its incep-
tion in 1995.

The Ministerial Conference which is the highest
decision- making body normally meets once
every two years or when there a need.

The WTOQO's 13th Ministerial Conference (MC13)
took place from 26 February — 2 March 2024 in
Abu Dhabi, United Arab Emirates.

Ministers from across the world attended to
review the functioning of the multilateral trading
system and to take action on the future work of
the WTO. Zimbabwe’s delegation to MC13 was
led by the Minister of Foreign Affairs and Interna-
tional Trade, Ambassador Fredrick Shava.

This year, the Ministerial Conference brought
together nearly 4,000 ministers, senior trade
officials and other delegates from the WTQO's 164
members and observers as well as representa-
tives from civil society.

United Arab Emirates’ Minister of State for
Foreign Trade, His Excellency Dr. Thani bin
Ahmed Al Zeyoudi was the chair of the MC13
proceedings as the host country.

The Conference saw the accession of Comoros
and Timor-Leste, the first new members in almost
eight years.
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This brings the organization’s Membership to 166,
representing 98 percent of world trade.

The accession of these two countries highlights the
need to be in a multilateral trading system.

As the WTO dispute settlement is a bone of conten-
tion, Ministers took a commitment to have a fully and
well-functioning dispute settlement system by 2024.
The Ministers also agreed to improve use of the
special and differential treatment provisions for
developing and least developed countries.

Since December 2019, the Appellate Body which is
the second instance of the WTQ's dispute settlement
body has been paralysed, after some member states
repeatedly blocked the nomination of new judges to
review appeals of first-instance panel reports.

Effective dispute settlement mechanisms are
critical in trade as disputes among member states
may arise and will need to be resolved in an effective
manner to maintain the integrity of the institution.

Another key outcome at the MC13 was that Minis-
ters decision to renew the e-commerce moratorium
until MC14 or 31 March 2026, whichever is earlier.

This means that countries agreed not to levy
customs duty on digitally delivered products using
the e-commerce.

The extension offers vital opportunities for growth of
companies by keeping digitally delivered trade
tariff-free.

The moratorium means that electronic delivered
products such as software, music, services like
Netflix and eBooks remains duty free.
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However, this is being contested by most devel-
oping countries which are arguing that the morato-
rium is making them lose much needed revenue
whilst developed countries are arguing that studies
have shown that the suspension of duties is aiding
more economic growth than would be the case if
custom duties were to be applied.

Major research undertaken by the United Nations
Conference on Trade and Development (UNCT-
AD) in 2019 showed the developing countries had
lost potential revenue amounting to US$8 billion of
the total loss whilst developed countries loss was
estimated to be US$212 million. Zimbabwe’s loss
was quantified as US$14 million then.

Given the increase in digital products consump-
tion the loss could be even higher now.

The study effectively showed that 95 percent of
world’s total tariff revenue loss due to Moratorium
using Effectively Applied Duties will be borne by
the developing countries.

Further to this, the conference also marked the
finalisation of the Investment Facilitation for Devel-
opment (IFD) Agreement, backed by over 120
members, signifying a commitment to enhancing
global investment flows.

The agreement results from a JSI initially
launched by a coalition of developing and least-de-
veloped Members.

These members recognized the importance of
transparency and other investment facilitation
measures to advance their sustainable develop-
ment objectives.

As of MC13, the IFD Agreement has more than
120 parties, including many developing and
least-developed Members, alongside most devel-
oped Members.

Zimbabwe through the Ministry of Foreign Affairs
and International Trade reiterated its support for
the joint Ministerial Declaration on the IFD agree-
ment and congratulated participating members for
the successful conclusion of the negotiations on
the plurilateral Agreement on investment facilita-
tion for development.

The Agreement addresses practical obstacles
faced by investors, especially in developing coun-
tries, and aims to enhance transparency, simplify
investment processes, and improve investor-ad-
ministration relationships.

This comprehensive Agreement covers foreign
direct investment across all sectors, aiming to
stimulate economic diversification and spanning
the entire investment lifecycle to ensure enduring
positive effects on host countries.

Despite some good progress at MC13, the mem-
bers were unable to reach consensus on agricul-
ture reform in Abu Dhabi.

Disagreements on public stockholdings (PSH)
and export restrictions hindered meaningful prog-
ress, highlighting the persistent challenges in this
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-area as it encroaches on food security which is key
most countries.

Public food stockholding (PSH) refers to the
procurement, storage and release of food stocks by
governments through state-owned enterprises or
other public agencies.

It has been an important part of agricultural policy

in many countries, targeting products that are preva-
lent in national diets and therefore provide a large
proportion of the overall dietary intake.
Currently the WTO Agreement on Agriculture stipu-
lates that, while governments have the right to
acquire and sell food at administered prices, the
difference between such prices and the external
reference price must be reflected in their calculation
of Aggregate Measure of Support (AMS) as market
price support which is regarded as a subsidy.

There have been calls to reform framework such
framework. There has not been agreement yet
because some countries argue that the PSH are
necessary for their domestic food security, while
others are concerned that if they are used as a
support for producer’s prices it could serve as a
negative trade-distorting measure.
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UNVEILING THE EXPORT POTENTIAL OF SESAME SEEDS

By Vivinah Matswetu (Opinion)

SESAME SEEDS have long been recognized
for their nutritional value and versatile uses in
various cuisines.

Sesame seeds have a rich composition of nutri-
ents such as protein, fiber, healthy fats, vitamins,
and minerals.

This makes them a valuable ingredient for both
culinary and health purposes.

In recent years, there has been a growing global
demand for sesame seeds due to their unique
flavor profile and numerous health benefits.

The export potential of sesame seeds is signifi-
cant, driven by the increasing demand from
global markets.

One of the main factors driving the export poten-
tial of sesame seeds is their versatility and wide
range of applications in the food industry.

Sesame seeds have emerged as a lucrative
commodity in the global market with production
predominantly concentrated in Asia and Africa.

The global sesame seeds market is projected to
grow at a compound annual growth rate (CAGR)
of 2.3 percent during the forecast period from
2024 to 2032.

Key markets for sesame seed exporters include
both developed and developing countries.
Sesame seeds are widely used in the food indus-
tries of countries such as Japan, China, India,
and the United States.

These countries have a high demand for
sesame seeds due to their traditional culinary
uses and the increasing popularity of internation-
al cuisines.

Furthermore, sesame seeds are also gaining
traction in the health and wellness sector, with an
increasing number of consumers incorporating
them into their diets for their nutritional benefits
and potential health effects.

In Zimbabwe, areas such as Mushumbi,
Muzarabani, Chiredzi, Gokwe, Chipinge, and
Triangle are suitable for sesame production
owing to fertile alluvial soils, and the tempera-
tures that are usually high.

To capitalize on the export potential, a strategic
approach focusing on quality, packaging, logis-
tics, and competitive pricing is essential.

Ensuring product quality through certifications
can build trust with international buyers.
Innovative packaging that preserves freshness
can set exporters apart. Efficient logistics and a
well-considered pricing strategy will ensure com-
petitiveness in the global market.
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There are several factors behind projected
demand and production growth, including health,
application of the product, and pricing. The growing
health consciousness among consumers has
elevated the demand for sesame seeds, known for
their nutritional value.

Sesame seeds are an excellent source of calcium
and magnesium, which support bone health, and
they also provide dietary fiber that aids in digestive
health and reduces the risk of heart disease.
Diverse applications

From dietary supplements to cosmetics, sesame
seeds find applications in various industries,
enhancing their market appeal.

Sesame seed oil is now used in various cosmetics
and personal care products, such as moisturizers,
sunscreens, lipsticks, hair products, and skin
cleansers.

Its properties as a binder, emollient, cleansing
agent, and hair conditioner contribute to its growing
use in the beauty industry.

Price stability

Despite global price volatility, the sesame seed
market has shown resilience.

The price of sesame seeds can be influenced by
various factors, including supply, demand, crop
yield, and market dynamics. Advancements in
Hybrid DevelopmentOngoing research and devel-
opment efforts have led to the creation of hybrid
sesame seed varieties, enhancing crop resilience
and yield. These weather-resilient crops can with-
stand unfavorable conditions, including heat and
drought, making them popular among farmers.

ﬁ ZimTrade Zimbabwe




EXPORTS RECORD AN IMPRESSIVE
START IN 2024

THE ECONOMIC revival push under President
Mnangagwa'’s stewardship continues to bear posi-
tive outcomes, with the Zimbabwe’s export sector
experiencing a gold rush in the start of the year.
The boom in exports is on the back of President
Mnangagwa’s multi-pronged approach to revive
the economy, and place Zimbabwe at the centre of
supply chains in southern Africa and the rest of the
continent.

With a focus on diversifying export markets
through economic diplomacy approach, as well as
diversifying export products through developing
export capacities of small businesses and commu-
nities, the Government is unlocking potential of
Zimbabwe’s industries and resources.

Latest figures released by Zimstat reveal that the
country’s exports stood at US$539,9 million in
January 2024, which is a 25 percent increase com-
pared to US$429 million recorded in the same
period in 2023.

The massive jump in export growth exceeds
expectations laid out in the National Export Strate-
gy, which set a target of 10 percent annual growth
in exports.

Apart from growing exports, Zimbabwe is also
closing the trade gap, with figures showing a 25
decrease in January this year compared to the
same period last year.

Statistics show that although imports increased by
nine percent to US$692,7 million from US$633,8
million in 2023, the trade deficit for the period under
review dropped to US$152,8 million, from
US$204,7 million.

What is more intriguing when looking at export
growth is the contribution of value-added products,
which recorded a 103 percent increase, from
US$20,7 million in January 2023 to US$42,2 million
in January 2024.

Further to this, the programme to diversify mar-
kets is showing positive outlook as the country
continue to open new markets, as well as strength-
en its penetration into emerging markets.

Exports to South Africa continued a downward
slope declining by 11 percent in January this year,
from US$182,8 million to US$162,2 million.

Exports to the United Arab Emirates recovered by
five percent to US$134,9 million in January this
year, from 128,1 million recorded last year.

Exports to China increased by 120 percent to
US$87 million in January 2024, from US$39,4
million last year.

(O +263 78 866 5599 info@zimtrade.co.zw

ZimTradeAlerts

Exports to Indonesia also grew to US$10,4 million,
from US$3,8 million last year.

In the region, Zimbabwe continues to make gains
in market such as Mozambique, where exports
grew from US$16 million in January last year to
US$52 million this year.

The in-market activities planned by ZimTrade in
Mozambique, such as the Outward 18-20 June,
and the second appearance of Zimbabwe at this
year’s edition of Mozambique International Trade
Fair, FACIM, is expected to further boost trade
between the two countries.

In Zambia, exports recorded a 50 percent growth,
from around US$7,1 million to US$10,7 million.

Although exports to Zambia recorded growth,
there are many untapped export opportunities in
the market, in sectors such as processed foods,
clothing and textiles, protective clothing, agricul-
ture, mining, construction and engineering, and
services.

To ensure local businesses take optimum advan-
tage of these opportunities, ZimTrade is facilitating
the participation of exporters at two premium trade
promotion events in Zambia.

The Agritech Expo Zambia will take place from
18-20 April, and the Zambia Agricultural and Com-
mercial Show is scheduled for 31 July — 5 August.

Movers

Exports of processed foods exports increased by
over 400 percent in January this year compared to
same period last year, from just around US$3,8
million to US$20,1 million.

The major contributor to the increase in exports in
this sector was sugar which increased from
USS$0,9million to US$15,7 million.

The thrust going forward is to create stronger
linkages between local producers and buyers of
other processed foods in the region, where
demand has been on an increase in the past few
years.

ﬁ ZimTrade Zimbabwe



Markets such as Zambia, Democratic Republic
of Congo, Mozambique, Botswana, and Malawi
have a huge appetite for Zimbabwe’s processed
foods, which are known to have better quality than
what competition is offering.

Some of the leading products in demand in the
region include cordials, confectioneries (sweets
and biscuits), spreads (butter, jam), potato crisps
and other savoury snacks, and milk and milk
products.

Manufactured tobacco exports increased from
US$4 million in January 2023 to US$6,3 million in
2024, representing a 58 percent increase.

Building and Construction materials exports
increased by 13 percent to US$2.1 million in
January 2024 period from US$1,85 million during
the same period in 2023.

Hides and skins exports increased by 24 percent
to US$0,85 million from US$0,68 million in Jan
2023, whilst leather exports increased by 110
percent from US$237,000 in January 2023 to
US$0,5 million in January 2024.

Arts and crafts exports increased by 19 percent
to US$683,000 in January 2024 from
US$572,000 in 2023.

Major exported products in the sector were
collections and collector's pieces of zoological
and original sculptures and statuary in any materi-
al.

Shakers

Household furniture and electricals appliances
exports decreased from US$1 million in January
2023 to US$0.4 million in 2023 translating to a 59
percent decrease. Major exported products were
table, kitchen or household articles and parts -
Pharmaceuticals  exports increased  from
US$163,000 in January 2023 to US$1,2 million in
2024.

The major exported products in January 2024
were medicaments of mixed or unmixed products,
for retail sale which solely contributed to the
exports in this sector for January 2024.

Agricultural inputs and implements exports
increased by 15 percent from US$1,8 million in
January 2023 to US$2,1 million during the same
period in 2024. Minerals and alloys exports which
are the largest contributor to total exports
increased by two percent from US$348 million to
US$357 million in January 2024. Unmanufactured
tobacco exports also made a significant jump, from
US$54,4 million in January 2023 to US$133,5
million in January 2024, translating to a 145
percent increase.

Your
tradezimbabwe.com

to sourciny
from
Zimbabwe
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REGIONAL TENDERS

BOTSWANA

PURCHASER: BOTSWANA POWER
CORPORATION

Bidding type: International Competitive
Bidding

Provision of detailed engineering design, procure-
ment, construction and commissioning for the
proposed 290km, 400kv transmission line from Dukwi
to Pandamatenga for the north-west transmission
grid connection project.

Tender Notice 5775/22-02

Email: contactcentre@bpc.bw

Closing Date: April 24, 2024

More details on  https://bit.ly/3szupbp

PURCHASER: CEDA FINANCE DEVELOP
SUSTAIN

Bidding type: International Competitive
Bidding

Tenders are Invited for provision of Employee Perfor-
mance Management System. Budget Amount:
P376,660.00

Tender Notice Con006

Email: feedback@ceda.co.bw

Closing Date: November 23, 2024

PURCHASER: CEDA FINANCE DEVELOP
SUSTAIN

Bidding type: International Competitive
Bidding

Tenders are Invited for Provision of a Employee
Performance Management System

Tender Notice 00504

Email feedback@ceda.co.bw
Closing Date: November 23, 2024

GHANA

PURCHASER: NATIONAL PENSIONS REGULATORY
AUTHORITY (NPRA)

Bidding type: International Competitive
Bidding

Procurement of consultancy Services for the Estab-
lishment of National Databank on Pensions.

Tender Notice GR/NPRA/QCBS/002/2024

Email: n/a

Closing Date: April 18, 2024

More details on  https://bit.ly/3LWaxbt
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GHANA

PURCHASER: NURSING TRAINING COLLEGE SEFWI
WIAWSO (NTC-SW)
Bidding type:
Bidding
Procurement of servicing of Borehole services.
Tender Notice NTCSW/WNR/RFQ/TS/011/24
Email: n/a

Closing Date: December 01, 2024

More details on  https://bit.ly/3LWaxbt

International Competitive

KENYA

PURCHASER: KTRADE AND DEVELOPMENT BANK
Bidding type International Competitive
Bidding

enders are invited for provision of Customer Relation-
ship Management (CRM) advisory services to under-
take assessment and recommendation of system
requirements including process mapping, gap filling,
system vendor selection and installation supervision.
Tender Notice KE-TDB-394744-CS-QCBS CRM
ADVISORY

Email: Wema.kategile@tdbgroup.org
Closing Date: April 26, 2024

Phone number  +254 718 130 909

More details on  https://bit.ly/3LIMjJD

PURCHASER: KENYA OFF-GRIP SOLAR ACCESS
Bidding type International Competitive
Bidding

Tenders are invited for Project Kenya: Off-grid Solar
Access Project for Underserved Counties

Tender Notice TF 0B5548

Email: n/a

Closing Date: July 12, 2024

More details on:  https://bit.ly/3LIMjJD

Phone number:  +254 718 130 909

ﬁ ZimTrade Zimbabwe




PURCHASER: THE KENYA NATIONAL HIGHWAYS
AUTHORITY (KENHA

Bidding type: International Competitive
Bidding Tenders are invited for Provision of Auditing
and Financial Software Solutions.

Tender Notice KeNHA/S/55

Email: dg@kenha.co.ke

Closing Date: September 30, 2024

Phone number  n/a

More details on  https://bit.ly/3LIMjJD

PURCHASER: NATIONAL OIL COMPANY OF
MALAWI (NOCMA) LIMITED
Provision of Independent Fuel inspection Services.

Bidding type: International Competitive
Bidding

Tender Notice n/a

Email: info@nocma.mw

Closing Date: April 30, 2024
Phone number  n/a
More details on  https://bit.ly/3svLON;]

PURCHASER: ROADS AUTHORITY

Tenders are invited for provision of Procurement Plan
for Rehabilitation of Kaphatenga - Nkhotakota -
Dwangwa Civil Works-Lot 2-Nkhotakota - Dwang-
wa-55.5km

Bidding type: International Competitive
Bidding

Tender Notice n/a

Email: n/a

Closing Date: June 11, 2024
More details on  https://bit.ly/3svLON;]

PURCHASER:  MINISTRY OF COMMUNITY DEVELOP-
MENT AND SOCIAL SERVICES

Bidding type:
Bidding
Tender details: Tender details: Tender for the Supply
and Delivery of Compound D and Urea Fertilizers for
the Rainfed Cropping Component of the Food Security
Pack for 2024/2025 Farming Season

Tender Notice 11010/24580/MCDSS/2024/67

Email: info@mcdss.gov.zm or davies_silu-
ngwe@yahoo.co.uk

Closing Date: May 08, 2024

More details on  https://bit.ly/3ijRZ8x

International Competitive

PURCHASER: VUBWI TOWN COUNCIL

Bidding type:
Bidding
Tender details:  Tender for Construction of Staff
House, Plumbing, Electrical Works and Water Reticula-
tion at Nyakoma Health Post in Vubwi District.

Tender Notice 1010/53433/43

Email: procurement@znbs.co.zm

Closing Date: April 22, 2024

More details on  https://bit.ly/3ijRZ8x

International Competitive

Disclaimer: ZimTrade strives to compile reliable, research-based information that is passed on to our
clients in good faith. Whilst every care has been taken in the production of this report, ZimTrade does not
accept any responsibility for the accuracy of the information supplied. For more information about ZimTrade
and its activities log on to www.tradezimbabwe.com
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